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Weichieh Su®  Li-Keng Cheng™
Does Green Product Information Always Increase
Purchase Intention? A Moderated Mediation Model of

Amorality and Green Awareness

Purpose — In most copywriting, green information for the product is not presented alone, but mixed
with general functional description. This study aims to examine whether consumers' purchasing
behavior will be affected by the green information when green information is mixed with general
information.

Design/methodology/approach — Three independent experiments are conducted to test our
hypotheses.

Findings — This study concludes that consumers’ green awareness mediates the impact of green
product information on purchase intention; whereas consumers’ amorality moderates their
awareness of green information. Furthermore, consumers’ amorality moderates the mediation
effect between green products and purchase intention.

Research limitations — All the products used in these experiments are functional products.
Participants may have different feelings towards experience-based products because of their
green features.

Practical implications — Vendors shall notice how advertisements are presented to reinforce green
information for consumers to perceive though, they shall also be aware that some amoral
consumers may not correctly understand the green product information.

Value — This study discovers that green product information does not necessarily increase purchase
intention, but is affected by consumers’ awareness and morality.

Keywords — green marketing, ethics, Machiavellianism, green awareness
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ZLH KT Crane (2000)30 RyflE VIR (RAGE BLEETEEVARE - RILLA 7SR Ry i &2 85 BHYE
ERG R B RO A - NBEMEEAET  EHNVEETRIAG L FFEESEAET
RIEL R4l 3BE %z (Utilitarianism) 205755 (Deontology) » Sl A B2 50— (6 A HY BT8R -
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B EAREORIEE - A SR BEEE LR - MM A R B m &R RS R
EEETERE— MRy S & - B R A& - M e B = n & s fne
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